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“Bloom” serves as a concept for the evolution, ref inement, and growth of creative projects. 
To bloom is to transition from an idea's initial stages into a fully realized vision, much like the 
process of a flower. Each project done goes through an extensive and careful process—one that 
begins with research, adapts through design, and matures into a f inal form that serves both 
purpose and appeal. This process of “blooming” reflects not only the progression of design 
work, but also the commitment to quality and detail that takes each project from concept to 
completion. It is not simply a stage of growth, but discipline, to allow each project has the 
highest potential and evolves in a way that meets the clients needs and expectations.

[Bloom]
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 Project /
		     Morning Glory
 Fashion Boutique / 
         Course /
Branding Principles / 
Semester / Fall 2022
       		  Instructor / 
	 Thomas McNulty
			   Category /
	 Branding, UI/UX

Morning Glory is a local fashion boutique with a long history, focusing on personalized 
shopping experiences for all ages and occasions. Their sense of style is tying in vintage with 
contemporary clothing to continue blooming with new trends. The rebrand of this company 
emphasizes blending vintage charm with modern design, creating a timeless appeal towards a 
wide audience. The brand offers handmade, one-of-a-kind dresses, clothes, and accessories that 
give a vintage touch. By enhancing their logo and digital presence, Morning Glory's new design 
can reflect both its rich heritage and its forward-looking approach to fashion. This balance 
between old and new is essential to its continued success and growth. 

My approach is to modernize the brand while retaining its nostalgic charm, wanting to 
ensure that Morning Glory continues to attract both loyal customers and a new generation of 
shoppers. The updated design aims to strengthen the boutique's image as a luxury destination, 
with a focus on becoming a recognized leader in the boutique space. Through color palette 
and typography changes, I wanted a touch of elegance in the website, logo, and brand overall, 
while reinforcing Morning Glory’s commitment to personalized, memorable shopping for every 
customer. As the foundation of their company, it's important to tie their ideals to a modern 
approach to stay ahead of the fashion industry. 

[Objective]

[Approach]

[Project Details] [Course]
Branding Principles

[Instructor]
Thomas McNulty

[Project]
Morning Glory

[Keywords]
Vintage
Minimal
Contemporary
Passementerie
Nostalgia
Upscale
Growth
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Lily & Lotus is a high-end floral design studio, based in New York, that specializes in 
transforming nature into art. The brand aims to position themselves as a premier choice 
for event organizers, wedding planners, and art enthusiasts that seek to elevate their spaces 
with floral installations. Designing for intimate bouquets or large-scale floral masterpieces, 
Lily & Lotus's mission is to let the beauty of nature bloom through the creative process into 
professional and unique arrangements. By setting up a brand that focuses on quality over 
quantity, it builds trust with customers and caters to an audience that values sophistication, 
elegance, and memorable experience through the beauty of nature itself.

My approach to Lily & Lotus focuses on establishing a brand identity that connects a bridge 
of luxury to creative expression. The design brings nature to a forward focus in controlled 
environments to feature the natural side without the chaos. I want to define the visual elements 
—logo, color palette, and typography —with reflection of an upscaled version that appeals 
to our audience. The colors are soft and created unique to compliment the flower design of 
the logo while the logomark is simple and f its into the word mark, working with versatility. 
Creating narrative around how each flower arrangement is made, showing off the gallery of 
work, and framing type around nature all draws in the connection.

[Objective]

[Approach]

[Project Details] [Course]
Strategies for Branding

[Instructor]
Thomas McNulty

[Project]
Lily & Lotus

[Keywords]
Tranquil
Balance
Premium
Organic
Floral
Luxury
Forward
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 Project /
Lily & Lotus

 Floral Design / 
         Course /
Strategies for 
    Branding / 
Semester / Fall 2023
          Instructor / 
 Th omas McNulty
   Category /
 Branding, UI/UX
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Walk Amongst the Flowers is book inspired by the blooming cultural trend of celebrating rural 
life and nature, otherwise known as the style of cottagecore. It serves as a comprehnsive guide 
for those seeking to live out this lifestyle to the fullest with gardening, sewing, cooking recipes, 
clothing, and a detailed look into the seasons. The design choice is made to be soft and rustic 
with lots of imagery to depict the cottage aesthetic. All of these are meant to visualize a sense of 
connection with the natural world, allowing the reader to feel at easy jumping into the off-the-
grid and rural perspective to incorperate into their own lives. The objective is to highlight the 
pleasures of a simple, slow life in a way that speaks to the audience.

My approach is incorperating colors, symbols, and imagery that mirrors the style of cottagecore. 
The book itself utilizes an earth-toned color palette mixed with softer colors that bring a 
warmth to each chapters. Pages are made off-white, mimicking older parchment, with rustic-
style imagery to break up information. Typography follows that of a traditional serif type with 
script detailing. The layout is designed to be inviting and gentle to encourage reading at your 
own pace, mimicking the lifestyle itself. Floral designs compliment the early pages and follow 
through to the website created for this book project using The Arion Press, the publishing 
company, rebranding as the main hub to purchase this book.

[Objective]

[Approach]

[Project Details] [Course]
Typography 3

[Instructor]
Laurie Makela

[Project]
Walk Amongst the Flowers

[Keywords]
Pastoral
Natural
Nostalgic
Traditional
Off-the-grid
Simplistic
Warm

 Project /
		     Cottagecore
 Book Creation / 
         Course /
Typography 3 / 
Semester / 
				    Spring 2023
       		  Instructor / 
	 Laurie Makela
			   Category /
	 Branding, UI/UX
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SakuraCon is a popular anime and Japanese pop culture convention that is hosted annually 
in downtown Seattle, Washington. It is known for blooming into the oldest and largest 
convention in the Northwest and celebrating arts of anime, manga, gaming, and Asian culture. 
The objective is to update the convention brand by rebranding the event’s logo, color scheme, 
and overall design language in order to reflect the atmosphere of the convention in a way that 
feels modern and up to date. I aim to keep the diversity and vibrancy of the convention, while 
making it more recognizable and refreshing for future merchandise, social media presence, and 
potential sponsorships. 

With the idea of creating a cohesive, visual identity that reflects the culture of SakuraCon, my 
approach led to a new design pattern outside the box. Patterns, colors, and shapes amalgamate 
to symbolize diversity, letting each overlap in different opacities. The logo continues to 
represent the sakura flower, but with smooth lines and a closure that connects all parts back 
to each other, establishing a level of global community. Merchandise such as bags, socks, and 
keychains offer fashionable alternatives to the traditional set. The website and social media are 
modernized with the splash of color from the new palette, convention artists, photography, 
illustrations, and all of what makes SakuraCon stand out in a new way.

[Objective]

[Approach]

[Project Details] [Course]
Graphic Design 2

[Instructor]
Jeremy Stout

[Project]
SakuraCon

[Keywords]
Popculture
Vibrant
Youthful
Animatic
Bright
Modern
Diverse

 Project /
		     SakuraCon
 Rebranded Event / 
         Course /
Graphic Design 2 / 
Semester / 
				    Spring 2022
       		  Instructor / 
	 Jeremy Stout
			   Category /
	 Branding, UI/UX
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Fawn & Fern Tavern is a dining establishment set in the theme of Dungeons & Dragons 
that combines rustic, nature-inspired elements with a tavern-style culinary experience. The 
concept design is centered around a touch of fantasy in brand identity to reflect the tavern’s 
commitment to medieval food and a story-realm of dining experience. Through the use of 
earthy tones, botanical illustrations, and elegant typography, the brand seeks to evoke a sense of 
connection with nature allowing its rustic charm to bloom. The design needs to appeal to both 
food enthusiasts, roleplayers, and storytellers alike. Attention to detail in the branding echoes 
the care put into the tavern’s culinary creations and atmosphere. 

My approach is to design a brand that reflects both the medieval style and the rustic nature of 
the dining experience offered at Fawn & Fern Tavern. The goal is to create a visual identity that 
feels welcoming and comfortable, while also adhering to a Dungeons & Dragons style of eating. 
I focused on creating a cohesive, visual experience that would put you in a new world, making 
it memorable for customers to experience. Medieval events, like Bard’s Ballad or Cosplay days, 
and a dedicated room for tabletop games, puts Fawn & Fern on top of the dining experience 
f ield. The menu is extensive with creative drinks and foods that would be found in the realm of 
a Dungeons & Dragons story.

[Objective]

[Approach]

[Project Details] [Course]
Strategies for Branding

[Instructor]
Thomas McNulty

[Project]
Fawn & Fern Tavern

[Keywords]
Rustic
Medieval
Organic
Natural
Renaissance
Fantasy
Experience

 Project /
		     Fawn & Fern
 Tavern Restaurant / 
         Course /
Strategies for 
				    Branding / 
Semester / Fall 2023
       		  Instructor / 
	 Thomas McNulty
			   Category /
	 Branding, UI/UX
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BetterLife is a cleaning product brand with high strength in several areas. My objective 
is to focus on creating sustainable, eco-friendly packaging for them and center it around 
environmental stewardship. The packaging design is rooted in minimalist aesthetics, 
using reusable materials and clean, simple graphics to highlight the brand’s dedication to 
sustainability. The design has to balance functionality with a clear, ethical message, ensuring 
that the packaging is both practical and visually appealing. The challenge is to make the eco-
conscious side bloom clearly, without overwhelming or dissuading the consumer, by creating a 
reusable packaging with ref illable concentrates to lessen waste.

My approach is to design packaging that reflects BetterLife’s new core values of sustainability, 
transparency, and functionality. By being reusable and offering cheaper concentrates to 
mix into the batch yourself, the packaging aims to reduce environmental waste and be a 
cheaper, more effective alternative in the cleaning f ield. I wanted to create packaging that was 
sustainable and sturdy, but also resonates with consumers who value environmentally conscious 
choices. The design’s clean typography and straightforward messaing to being using plant-
based ingredients helps to build trust and loyalty with their audience. This project reinforces 
BetterLife's commitment to sustainability, helping the brand expand its market presence.

[Objective]

[Approach]

[Project Details] [Course]
Package Design 2

[Instructor]
Hannah Coward

[Project]
Sustainable BetterLife

[Keywords]
Eco-Friendly
Sustainability
Minimalism
Functional
Transparency
Natural
Trustworthy

 Project /
		     Sustainable
 Cleaning BetterLife 
         Course /
Package Design 2 / 
Semester / Fall 2023
       		  Instructor / 
	 Hannah Coward
			   Category /
	 Branding,
			   3D Modeling
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The Disney CSR Report is a high-profile project that involves translating Disney’s corporate 
social responsibility efforts into a visually engaging and informative report and design system. 
Everything needs to reflect Disney’s commitment to environmental sustainability, diversity and 
inclusion, and charitable giving while maintaining the family-friendly and magical brand image 
that Disney is known for. Consistant shapes, bright color schemes, and clean typography allow 
Disney’s corporate messaging to bloom, making complex data more digestible and accessible to 
a broad audience. The objective is to communicate Disney’s values while engaging stakeholders, 
shareholders, and the public audience.

My approach is to create a CSR report that effectively showcases Disney’s dedication to making 
the world a better place for environment and people. I wanted to bring the magic of Disney into 
style with a bold color palette of blue, green, and yellow, adhering to all ages. By incorporating 
elements of Disney's iconic imagery and a style centered around edges and squares, the CSR 
report can be translated seemlessly through various deliverables. Brochures, scorecards, 
websites, postcards, calenders, stationary sets, and posters are what I’ve chosen to represent this 
new system, showing the ability of adaptation. The f inal report will help strengthen Disney’s 
reputation for caring about its communities and the environment.

[Objective]

[Approach]

[Project Details] [Course]
Visual Systems 2

[Instructor]
Hunter Wimmer

[Project]
Disney CSR Report

[Keywords]
Sustainable
Family-Friendly
Innovation
Systematic
Ethical
Magical
Strategic

 Project /
		    	Disney
 	 CSR Report / 
         Course /
Visual Systems 2 / 
Semester / Fall 2023
       		  Instructor / 
	 Hunter Wimmer
			   Category /
	 Systems, UI/UX,
				    3D Modeling
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Pratt & Lambert is a premium paint company focused on using higher quality ingredients to 
ensure a f ine paint job. The "Chroma" series by Pratt & Lambert reimagines paint packaging 
with a focus on sustainability, aiming to help the brand bloom into becoming a leader in 
eco-friendly home improvement solutions in addition to its achievements. This project seeks 
to create an alternate line of interior and exterior paints that not only meet high-end market 
standards, but also prioritizes environmentally responsible packaging. The objective is to appeal 
to eco-conscious consumers who appreciate quality while reducing waste, designing to support 
the user experience while promoting sustainability.

My approach f inds the balance between elegance and eco-friendliness, utilizing premium 
materials that are still sustainable and visually appealing. The packaging is designed with 
recyclability in mind, featuring minimalist labeling and a muted color palette to convey 
ref inement. The paint containers incorporate modern shape and materials, such as cardboard 
or biodegradable composites, to reduce environmental impact. Other deliverables, like 
paintbrushes, paint cards, and sample kits, use similar sustainable materials to emphasize the 
same ideals. Unif ied through consistent typography, soft tones, and understated luxury, it sets 
"Chroma" as the new paint standard of the world.

[Objective]

[Approach]

[Project Details] [Course]
Package Design 2

[Instructor]
Thomas McNulty

[Project]
Pratt & Lambert Chroma

[Keywords]
Eco-friendly
Functional
Sustainable
Elegant
Minimalist
Refined
Sleek

 Project /
Sustainable Paint
  Pratt & Lambert / 
         Course /
Package Design 2 / 
Semester / Fall 2022
         Instructor / 
 Th omas McNulty
     Category /
 Packaging, 
      Systems
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WildBeats is an outdoor music festival that takes the basis of nature and combines it with rave 
culture, blooming an immersive experience outdoors. The objective is to create a brand that 
reflects this fusion of organic, earthy elements with bold, vibrant visuals to encompass the 
freedom and excitement of people. It needs to be sustainable and friendly to the environment, 
while still providing an elevated experience for performances or activities. The branding also 
needs to appeal to a wide range of festival-goers, from those interested in music to nature lovers. 
The colorful, bright-light experience of the festival is central to the design, which aims to bridge 
the connection to nature into the rave world.

My approach is to craft a visual identity for WildBeats that fully captures the combination 
of nature and rave culture, while adhering to environmental sustainability. I created a bold 
wordmark and logomark to be memorable in short and long forms. By pushing bold, energetic 
visuals with earthy and animalistic textures, I centered my design around three abstract sets of 
imagery that evoke a sense of curiosity and style. For deliverables, I made phone cases, posters, 
lanyards, vinyls, and an app for WildBeats attendees to purchase tickets and view bands. This 
branding reinforces the festival’s identity as a place for freedom, creativity, and environmental 
awareness in an unforgettable, outdoor experience.

[Objective]

[Approach]

[Project Details] [Course]
Visual Systems

[Instructor]
Troy Alders

[Project]
WildBeats Music Festival

[Keywords]
Environmental
Multicolored
Freedom
Immersion
Expression
Unforgettable
Nature

 Project /
		     Music Festival
 Visual Creation / 
         Course /
Visual Systems / 
Semester / 
				    Spring 2023
       		  Instructor / 
	 Troy Alders
			   Category /
	 Branding, UI/UX
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Tiffany & Co is a luxury jewelry company known for their classic blue box and high-quality 
diamonds. The objective is to create a skincare line that combines their current style of 
branding with the beauty department. The packaging design needs to reflect Tiffany’s signature 
sophistication and color, using their iconic blue, alongside clean, minimal design elements. The 
challenge is to create a packaging system that feels like an extension of the Tiffany & Co brand, 
ensuring consistency across all products so it can be seemlessly added to their website and onto 
shelving in skincare aisles. It must feel both timeless and current, paving the way for Tiffany & 
Co to bloom in the skincare market.

My approach to the Tiffany & Co skincare packaging is to keep the position as a high-end 
name and apply it into the skincare market, appealing to both loyal Tiffany customers and new 
audiences. I created the series name “Blué” which follows the distinct style of the company, 
keeping it simple and luxurious. By incorporating high-quality materials and ingredients for the 
best results of skincare, this series exudes sophistication and a timeless addition that aligns with 
Tiffany & Co’s iconic image. I wanted it to stand out even more by adding a limited-edition 
product for hand cream and revitalizing balm, drawing additional attention to the set. The 
result is an established Tiffany & Co skincare series, “Blué”, as a trusted name in beauty.

[Objective]

[Approach]

[Project Details] [Course]
Package Design 2

[Instructor]
Hannah Coward

[Project]
Tiffany & Co Skincare

[Keywords]
Luxury
Sophistication
Minimalism
Signature
Innovative
High-end
Refinement

 Project /
    Tiff any & Co
 Skincare Line / 
         Course /
Package Design 2 / 
Semester / Fall 2023
          Instructor / 
 Hannah Coward
   Category /
 3D Modeling, 
     Packaging
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Mom, Dad, Grandma, Grandpa. Thank you for always being there. Your support and love 
makes me the person I am today, unafraid to stand out and try new things.

Thank you Chris, we see the world through story, emotions, and imagery. Two dreamers in a 
beautiful world. I'll always be with you.

Thank you Mary Scott, Thomas McNulty, Troy Alders, Hannah Coward, Laurie Makela, 
Hunter Wimmer, and Jeremy Stout. Thank you for your wisdom and patience to become a 
better designer, hard worker, and time manager. 

[Family]

[Friend]

[Instructors]

 Special Thanks
		     to my Family
 and Friends 
       		  Thank you / 
	 for your Support
		    and Patience to
Bloom as a Designer
"Remember who 
you were before the 
world told you who 	
			     you should be."
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