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[Bloom] “Bloom” serves as a concept for the evolution, refinement, and growth of creative projects.
To bloom is to transition from an idea's initial stages into a fully realized vision, much like the
process of a flower. Each project done goes through an extensive and careful process—one that
begins with research, adapts through design, and matures into a final form that serves both

purpose and appeal. This process of “blooming” reflects not only the progression of design

[ J
work, but also the commitment to quality and detail that takes each project from concept to
completion. It is not simply a stage of growth, but discipline, to allow each project has the s ; O | I 1 O I l O
highest potential and evolves in a way that meets the clients needs and expectations.
N . 1 N t ‘
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[Objectivel

Morning Glory is a local fashion boutique with a long history, focusing on personalized
shopping experiences for all ages and occasions. Their sense of style is tying in vintage with
contemporary clothing to continue blooming with new trends. The rebrand of this company
emphasizes blending vintage charm with modern design, creating a timeless appeal towards a
wide audience. The brand offers handmade, one-of-a-kind dresses, clothes, and accessories that
give a vintage touch. By enhancing their logo and digital presence, Morning Glory's new design
can reflect both its rich heritage and its forward-looking approach to fashion. This balance

between old and new is essential to its continued success and growth.

[Approach]

My approach is to modernize the brand while retaining its nostalgic charm, wanting to

ensure that Morning Glory continues to attract both loyal customers and a new generation of
shoppers. The updated design aims to strengthen the boutique's image as a luxury destination,
with a focus on becoming a recognized leader in the boutique space. Through color palette

and typography changes, I wanted a touch of elegance in the website, logo, and brand overall,
while reinforcing Morning Glory’s commitment to personalized, memorable shopping for every
customer. As the foundation of their company, it's important to tie their ideals to a modern

approach to stay ahead of the fashion industry.

[Project Details]

[Course]
Branding Principles

[Unstructor]
Thomas McNulty

[Project]
Morning Glory

[Keywords)
Vintage
Minimal
Contemporary
Passementerie
Nostalgia
Upscale
Growth
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providing a highly personalized
shopping experience. A boutique that
would cater fo the customer’s individual
needs. We wanted them fo leave with a
smile on their face, and a feeling of
pure confidence.

Even though my sister has since left to
follow other creative pursuits, my
commitment remains the same. Together
with my amazing and loyal staff, | am
able to continue curating the most
coveled fashion with YOU in mind!

My passion for design and fit, and
years of sewing experience, allows us
to cater fo each customer’s needs and
customize through alterations, even the
smallest defail.

“Our customers range in
age from 18 to 80, so in
essence, we have
something for everyone.”

In 48 years of business, the stories you
have shared, prove that | chose the right.
Your Morming Glory memories of
shopping for wedding attire with your

. "
mAam ot chendina o dov o rato
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Our Story

Although we were born to the same
large family of 6 girls and 1 boy, my
sister Maureen and | approached life,
business, slyle, and fashion in totally
unique ways. Despite our differences,
she agreed to pariner with me in what
would become the journey of a lifetime.

“Soon we were engaging
in friendships and life long
connections within the

Burlingame Community”

As two independant teens, we followed
our unique passions and in 1972,
invested in a previously owned
boutique by the name of Morning
Glory. Together our combined “quirky,”
mixed aesthetic worked! My style was a
bit vintage /feminine, and hers was
more boho mixed with rock and roll.

It was our shared vision to create a
special place with a staff focused on
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Our Story

Altrough we were bornfo the same
lorge family of 6 gis and 1 boy, my
ster Maureen and | approached lfe,
slyle, and fashionin totally
unique ways. Despite our differences,
she agreed fo partner wi me in wha
would become the joumey of a lfefime.

“Soon we were engaging
in friendships and life long
connections within the
Burlingame Community”

As two independant teens, we followed
our unique passions and in 1972,
invested in G previously owned
boutique by fhe name of Morning
Glory. Together our combined “quiky,”
mixed aesthetic worked! My siyle wosa

and hers was

th rock and roll

Itwas our shared vision fo create a
special place with a staff focused on

providing a highly personalized

would cater o the customer’ ndividucl
needs. We wanted them fo leave with a
smile on their face, and a feeling of
pure corfidence.

Even though my siser has since left o
follow other creative pursuits, my
commitment remains the same. Together
with my amazing and loyel staff, | am
able fo continue curating the most
coveled fashion with YOU in mind!
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[Objective] Lily & Lotus is a high-end floral design studio, based in New York, that specializes in
transforming nature into art. The brand aims to position themselves as a premier choice
for event organizers, wedding planners, and art enthusiasts that seek to elevate their spaces
with floral installations. Designing for intimate bouquets or large-scale floral masterpieces,
Lily & Lotus's mission is to let the beauty of nature bloom through the creative process into
professional and unique arrangements. By setting up a brand that focuses on quality over
quantity, it builds trust with customers and caters to an audience that values sophistication,

elegance, and memorable experience through the beauty of nature itself.

[Approach] My approach to Lily & Lotus focuses on establishing a brand identity that connects a bridge
of luxury to creative expression. The design brings nature to a forward focus in controlled
environments to feature the natural side without the chaos. I want to define the visual elements
—logo, color palette, and typography —with reflection of an upscaled version that appeals
to our audience. The colors are soft and created unique to compliment the flower design of
the logo while the logomark is simple and fits into the word mark, working with versatility.
Creating narrative around how each flower arrangement is made, showing off the gallery of

work, and framing type around nature all draws in the connection.

[Project Details] [Course]

Strategies for Branding

[Unstructor]
Thomas McNulty

Semester/ Ball 20

Lily & Lotus

2 ' Instructor

Tranquil
Balance
Premium
Organic
Floral
Luxury

Forward
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LILY & LOTUS INSTALLATIONS PRIVATE EVENTS

INSTALLATIONS PRIVATE EVENTS ABOUT DOWNLOAD CONTACT

INSPIRED BY NATURE.
DESIGNED FOR YOU.

Create your dream floral experience.

GET STARTED

EXPLORE

EXPLORE

v %
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Who We Are

Lily & Lotus is a boutique floral studio with a
vision for botanical artistry. We push the limits of

floral design, creating impactful, one-of-a-kind
How Can We HEIP7 installations that transform spaces and elevate

events. Our work delivers elegance with
% 241 234 9302 creativity, delivering experiences that breathe

life into every occasion.
? Book an Appointment
B Email

@ Send Us a Message

BOTANICAL GARDEN

« WIND,

Client Support Hours

Monday-Friday: 8:00AM - 10:00PM
Saturday-Sunday: 9:00AM - 6:00PM
R = 8 A

Florel Core Guid Parsonclize Your Upcorming Events Account Sotings
Experience

Find Us on Social Media Eleanor Robins

INISTAGRAM V TWITTFR /¥ Eleanor Robins, founder and creative director of
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(361 137 Lily & Lotus Peachy Lily & Lotus Garden Lily & Lotus
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Emma Bollinger
Tloa! Desigrer

LILY & LOTUS

wawewe iyBlotus com

23777+ 8144
business@hiy&lots.com
245 Averue. Sutie 321 | Son Francisco, CA 94010

LILY & LOTUS

Furst, lost Name:
245 Avanve. Sute 321
Son Francisco CA 94016

Fl ORAL I)L{Sl\.}\ SELN

LILY & LOTUS

EST

NEW YORK

LILY & LOTUS
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[Objectivel Walk Amongst the Flowers is book inspired by the blooming cultural trend of celebrating rural
life and nature, otherwise known as the style of cottagecore. It serves as a comprehnsive guide
for those seeking to live out this lifestyle to the fullest with gardening, sewing, cooking recipes,
clothing, and a detailed look into the seasons. The design choice is made to be soft and rustic
with lots of imagery to depict the cottage aesthetic. All of these are meant to visualize a sense of
connection with the natural world, allowing the reader to feel at easy jumping into the off-the-
grid and rural perspective to incorperate into their own lives. The objective is to highlight the

pleasures of a simple, slow life in a way that speaks to the audience.

[Approach] My approach is incorperating colors, symbols, and imagery that mirrors the style of cottagecore.
The book itself utilizes an earth-toned color palette mixed with softer colors that bring a
warmth to each chapters. Pages are made off-white, mimicking older parchment, with rustic-
style imagery to break up information. Typography follows that of a traditional serif type with
script detailing. The layout is designed to be inviting and gentle to encourage reading at your
own pace, mimicking the lifestyle itself. Floral designs compliment the early pages and follow
through to the website created for this book project using The Arion Press, the publishing

company, rebranding as the main hub to purchase this book.

[Project Details] [Course]
Typography 3
[Unstructor] \ . .
Laurie Makela \ \
[Project] ' -

Walk Amongst the Flowers

P Mstructor /

Pastoral

Natural

Nostalgic ‘
Traditional
Oft-the-grid
Simplistic
Warm
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CHAPTER 1

stery of Caltagecore

Cottagecorc is a lifestyle aesthetic that celebrates the simplicity
and tranquility of rural living. It is characterized by its emphasis
on pastoral aesthetics, vintage fashion, and a deep connection
with nature. While the term "cottagecore” was only coined in the
2010s, the concept has roots in a number of historical movements

and cultural traditions.

One of the carliest precursors to cottagecore was the Romantic
movement of the late 18th and early 19th centuries. They often
believed in the power of nature to soothe the soul and celebrated
the beauty of the countryside. This fascination with rustic life

inspired many artists and writers, including the poet William



A
BLUEBERRY-LEMON
SCONES
: Nz
INGREDIENTS 3.Using a pastry cutter or your

+ 2 cups all-purpose flour

hands, cutin the butter until the

‘mixture resembles coarse crumbs.

| + 1/4 cup granulated sugar
' 41 tablespoon baking powder 4.Stirin the blueberries and
| + 12 teaspoon salt lemon zest.
| + P bu 5.1n asep: whisk
| chilled and cubed together the heavy cream and egg.
172 cup fresh blucberries Add to the flour mixture and stir
lemon zest until j

6.Tum the dough out onto 2
Llsge gy, Hghtly bosten floured surface and knead gently

+
+
+ 23 cup heavy cream
+
+ Coarse sugar for sprinkling.

until it comes together.
DIRECTIONS
1. Preheat the oven to 400°F
(200°C). Line a baking sheet
with parchment paper.

7. Pat the dough into a 1-inch

8. Place the scones ono the
prepared baking sheet and

2.1n 2 large mixing bowl, whisk sprinkle with coarse sugar.
together the flour; sugar, baking.
povder,and sl until lightly golden on top.

9. Bake for 18-20 minutes or

42
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thick circle and cut into 8 wedges.

CHAPTER2
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Fashion is all sbout embracing a romantic, nostalgic aesthetic
that harkens back to a simpler time. Drawing inspiration from
the pastoral landscapes of rural England and the cozy charm of
old-fashioned farmhouses, cottagecore clothing is characterized
by a mix of vintage and modern clements that create that sort of

unique, whimsical look.

A key clement of cottagecore clothing is an emphasis on natural
materials and carthy tones. Many prefer fabrics like linen, cotton,
and wool, which are breathable, durable, and have a rustic and
homespun fecl. Colors tend to be muted and carthy, with shades
like beige, brown, green, and cream dominating the palette.

PROJECT 03 / WALK AMONGST THE FLOWERS

CHAPTER 111

Onc of the most popular activities in the cottagecore community is
gardening. Growing your own fruits, vegetables, and herbs is a way to
connect with nature, promote sustainable living, and ensure that you
have access to fresh, locally-grown produce. C husi
often plant a wide varicty of crops, from traditional vegetables like

tomatoes and cucumbers to more unusual plants like lavender and

chamomile. They may also use miscd beds, companion planting, and

other gardening techniques to maximize yields and promote healthy soil.

Foraging and wildcrafting are also popular activities in the cottagecore
community: Many enthusiasts enjoy going for walks in the woods or
along country roads, looking for wildflowers, mushrooms, and other
edible plants. Foraging is not only a way to connect with nature, but
also to source locally-grown ingredients for cooking or craffing projects.

Crafting and DIY projects arc an encouraged part of the cottagecore
lifestyle, s they emphasize the importance of creating and repurposing
items by hand. From knitting and embroidery to woodworking and
pottery, cottagecore enthusiasts find joy in using their hands to create
beautiful, functional objects that reflect their values of sustainability,
simplicity, and connection to nature. Many enthusiasts enjoy making
their own clothing, quilts, and other houschold items, using traditional
techniques like embroidery, knitting, and crochet. They may also create
their own natural beauty products, such as soaps and lotions.

7
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CHAPTER 111

o

STRAWBERRY &
RHUBARB CRUMBLE

Svivg

comstarch,. Toss gently to coat.

INGREDIENTS
4 cups ficsh stawberies 3. Pour the fruit mixture into the
2 cups fresh rhubarb, sliced prepared baking dish and spread
1/2 cup granulated sugar it out evealy.
1 tablesp 41 G b

+

+

+

+

+ 172 cup all-purpose flour together the flou, oats, brown
+ 172 cup rolled oats sugar,cinnamon, and salt.

+
+
+
+

5. Using a pastry yous
1/2 teaspoon cinnamon hands, cut in the butter until the
1/4 teaspoon salt ‘mixture resembles coarse crumbs.
1/2 cup unsalted butter,

chilled and cubed

DIRECTIONS

1. Preheat the oven to 375'F
(190°C). jing i golden brown.
square baking dish with butter

6. Sprinkle the crumble mixture
over the fuit in the baking dish.
7. Bake for 40-45 minutes or

until the fruitis bubbly and the

8. Let the crumble cool for 10-15

or cooking spray. ‘minutes before serving.
2.1na large bowl, combine the
strawberries, rhubarb, sugar, and

9. Serve warm with vanilla ice
cream or whipped cream.

COZY COMFORTS

Cooking and baking are central activities in the cottagecore lifestyle, as
they emphasize the importance of simple, wholesome food made from
scratch with fresh, seasonal ingredients. Many cottagecore enthusiasts
enjoy growing their own produce, which they use to create homemade
and delicious meals and treats. Traditional techniques such as canning,
prescrving, and fermenting are also popular among cottagecore cooks
as they offer a way to extend the harvest season and create flavarful,

nutritious foods that can be cnjoyed throughout the year.

In addition to the practical benefits of cooking and baking, these
activities can also offer a chance to connect with tradition and cultural
heritage. Many cottagecore enthusiasts seek out old-fashioned recipes
and techniques that have been passed down through generations, such
as sourdough bread baking or making homemade jams or jellies. These
recipes often reflect a simpler time when people had to rely on their

own ingenuity and resourcefulness to create satisfying meals.
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CHAPTER 1
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HISTORY OF COTTAGECORE

way of life. The early Romantic
‘movement of the 18th and 19th

media platforms such as Tumblr and
Tnstagram, where users began to

TikTok, 1  Pinterest have allowed cottag iaststo

share their love of the aesthetic and connect with others who share their

interests. The acsthetic has also gained popularity as  form of escapism,

feri t from the stresses of modern lfe.

of nature and rural life, with poets
like William Wordsworth and John
Keats extolling the virtues of the
countryside. Despite the many

a romanticized view of rusal lfe. The
trend began to gain momentum in
the carly 20105, and has since
become a popular lifesyle and

the trend h e, larly
i also evolved in response to alotof  countrics. The popularity of
por ibuted to 4
challenges. Today, many cottagecore  growing desire for simplicity,
enthusiasts sce their lifestyle asa sustainability, and connection to
inable l nature in ncreas
and supporting local communities.  urbanization and technological
They/aay T ing quickl
vintage dress,and traditional living.  through social media outlts.

CHAPTER 1

Wordsworth and the painter John
Constablein their worls,

One of the key historical movements
that has influcnced cottagecore i the
Arts and Crafts movement of the
Jate 19¢h century. This movement,
which emerged in the 18505 of
Britain, sought to promote true

traditional craftsmanship and

emphasize the value of handmade
objects over mass-produced goods.
The Arts and Crafts movement
cclebrated the beauty of natural
materials and simple, functional
designs, and sought o revive certain
traditional rural crafts like weaving,
pottery and woodworking.

Another movement that has heavly
influenced cottagecore s the back-
to-the-land movement of the 19605
and 1970s. This movement cmerged
252 response to the excesses of

consumer culture and the terrible

In addition to is aesthetic appeal, cottagecor alsc represents a growing
fntcrest n sustainability and a desie t liv a simpler and softer ifestyl.

ph p ing with nature,

reducing waste, and supporting local farmers and artisans,

HISTORY OF COTTAGECORE

environmental degradation caused
by industrialization. Back to the
land proponents sought to live
slf-suffciently and sustainably,
offen by homesteading on rural land
and growing their own food. They
often lived in rural communities and
practiced sustainable agriculture
with low-tech, traditional lving.

“Lotng sinply, susicanded by ratse, and
chatishing the Ul things i lfe.” - ik Enocll

In additcn to these historical
movements, cottagecore has also
been influenced by a range of
Tierary and cultura taditions that
i T R ———
IR For cxample, the pastoral madition,
v (TR o oot th s wadiin,

which emerged in ancient Greece

and harmony of rural landscapes
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CHAPTER 11 THROUGHOUT THE SEASONS

In the autumn, cottagecore enthusiasts embrace the cooler temperatures

the season, with i oy, carthy

iy of Fabrics like wool, tweed, and.
popular choid ion, with skirts,
dres d popul i
ith plaid, houndstooth, and
algic, vinage-inspired ook Colors like dosp b d
popular choi
the

autum, with natural materials like lather, suece, and wool being

popular choices for hats,scarves, and gloves. Woven baskets and
fiber

adding a rustc touch.

CHAPTER 11 THROUGHOUT THE SEASONS

ot i i y clothis

| ile subsiding the heat.

Lightweight fabricsl i are popular choices for

summer cottagecore fshion, with dresses,skits, and shorts being the
(Colors ke pastls,soft ncurral, and bokd carch

are also popular choices in summer fashion.

tions ke sandals, i

pired s
V) T-strap shoes be 1 popular. Natura
mateials ko feather and. e dorbilty

and sustainable propertie.
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The Author

About the Book

"Walk Amongst the Flowers: A Cottagecore Guide” is a beautiful and
comprehensive hardeover book that invites readers to embrace the charming and
whimsical world of cottagecore. From rustic interiors to outdoor paces, the

xplores every - of the cottagecore aesthetic, proy ion and

a ? y Filled with

stunning photographs, e cipes, and cozy actvities, this book celebrates
the simple pleasures of rural living, encouraging readers to slow down, connet
with nature, and find joy in the gs. Whether you're a longtime fan of
cottagecore or simply looking for a way to infiuse your fife with a litle peace, this
book s the perfect cottagecore living guide.

Author: Ariana Davies | Publisher: Arion Press
Page Count: 51 Dimensions: L 8.5" W 11" H 1.5”
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[Objectivel

SakuraCon is a popular anime and Japanese pop culture convention that is hosted annually

in downtown Seattle, Washington. It is known for blooming into the oldest and largest
convention in the Northwest and celebrating arts of anime, manga, gaming, and Asian culture.
The objective is to update the convention brand by rebranding the event’s logo, color scheme,
and overall design language in order to reflect the atmosphere of the convention in a way that
feels modern and up to date. I aim to keep the diversity and vibrancy of the convention, while
making it more recognizable and refreshing for future merchandise, social media presence, and

potential sponsorships.

[Approach]

With the idea of creating a cohesive, visual identity that reflects the culture of SakuraCon, my
approach led to a new design pattern outside the box. Patterns, colors, and shapes amalgamate
to symbolize diversity, letting each overlap in different opacities. The logo continues to
represent the sakura flower, but with smooth lines and a closure that connects all parts back
to each other, establishing a level of global community. Merchandise such as bags, socks, and
keychains offer fashionable alternatives to the traditional set. The website and social media are
modernized with the splash of color from the new palette, convention artists, photography,

illustrations, and all of what makes SakuraCon stand out in a new way.

[Project Details]

[Course]
Graphic Design 2

[Unstructor]

Jeremy Stout

[Project]

SakuraCon

[Keywords)
Popculture
Vibrant
Youthful
Animatic
Bright
Modern

Diverse
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HOME REGISTRATION VOLUNTEERING PROGRAMMING SUESTS EXHIBITORS SPONSORS

DAYS HOURS MINUTES SECONDS

168:11:23:12

VOLUNTEERING PROGRAMMING GUESTS EXHIBITORS

PROGRAMMING

Sakura-Con Programming features fan-run and industry panels, Club Sakura
dances, opening/closing ceremonies, gaming, as well as special performances.
The mojority of our content comes from our membership; that means fans as such as
yourself play @ huge role in moking Sakura-Con a success. Thank you!

RATINGS

The Sakura-Con ratings system provides an informal unified guide to age raings for
both ive events and video programming.

CONTESTS
Eachyear Sokura-con hosts a variely of contests, We accept o wide range of

porticipants, from first time artists 1o professionals, as long as you're o registered
member.
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REGISTRATION VOLUNTEERING. PROGRAMMING GUESTS

VOLUNTEERING SIGN-UPS

Thank you for wanting to volunteer for Sakura-Conl Please note, people call our
volunteers “STAFF* but we are NOT paid, as per our bylaws. We are 100%
volunteer-run of Sakura-Con.

There s no other way fo volunteer but to become volunteer “staff”. So if you want o
“volunteer” or “staff”, i's ol the some thing ot Sakura-Con. Also, by volunteering
for Sakura-Con you become a voling member of ANCEA/Sakura-Con, and will be
asked 1o pariicipate in choosing how the eventis run.

HOW TO BECOME A VOLUNTEER AT SAKURA-CON

It preferred that you are af least 18 years old. Some minors 16 and up are hired
theough director approval, but must observe the minor’s policy, including having a
co-registered and aftending adult

0 You must agree to volunteer a minimum of 16 hours for the convention. Note that
most volunteer more than 16 hous.

—a
SPONSORS ABOUTUS
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REGISTRATION VOLUNTEERING PROGRAMMING GUESTS

SPONSORS

ANCEA s @ 501 c3 corporation and welcomes donor support. Please contact
if you have any quesiions.

EXHIBITORS ABOUTUS

& Chome File Edit Image Layer Type Select Fiter 3D View Window Help
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REGISTRATION VOLUNTEERING PROGRAMMING GUESTS EXHIBITORS

ABOUT US

Presented by the Asia Northwest Cultural Education A stion, Sakura-Con is the
oldest and most well attended anime convention in the Pacific Northwest.

Please join us for Sakura-Con 2020 where all of the excellent programming you've
come to expect will be back in abundance. Anime theaters, gaming, cosplay,
cultural panels, dances, concerls, art contests, AMV's, industry guests, over
100,000 square feet of exhibits hall, guests of honor, and more!

R as a member now and save substantially versus ot door prices.
Remember that pre-registration helps ANCEA, a state and federal non-profit
organization, put on the best Sakura-Con possible! As a member only event, we all
work together to keep our event “by fans, for fans.” There are no additional fees for
programming once you are at Sakura-Con, including for autographs, concerts,
theaters, gaming, etc.

The Asia-Northwest Cultural Education Association is a State and Federal 501¢3
nonprofit corporation. As such, our Form 990 are publicly available from the IRS.

ARIANA DAVIES, BFA / PORTFOLIO / BLOOM PROJECT 04 / SAKURACON
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VOLUNTEERING PROGRAMMING GUESTS

BRITINEY KARBOWSK

Britincy Korbowski has been vaice acting for
14 years. Some notable roles include Pride
in Foll Metal Alchemist Brotherhood; Ikaros
In Heaven's Lost Property, Migi In Parosyle
The Maxim, YuriIn Angel Beats, Hisako In
Food Wors, Karen In Gomers

CASSANDRA LEE MORRIS

Cossandra Loo Morti is on oward:winring
voice actor who has brought over 100
choracters to lf for vidoo gamos, anime
‘ond arimation. Some of hor fon-favorite
roles nclude Mergana in Persona 5, Elora
the Fown in Spyro: Reignited Trilogy.

EXHIBITORS SPONSORS ABOUTUS

KYLE

Kyle McCarley grew up (bt not really) in
Kansos and moved to Los Angeles of age 18
‘o study acting. After getting hooked on
playing World of Warcroft with his buddies,
he co-wrote, co-directed, and voiced
severol choracters in o fon-made online

OHNNY YONG BOSCH

Johnny Yong Bosch got his stat fighting
giont bugs os Adam Park, the Black Ranger,
Green Zeo and Green Turbo Ranger on
Mighty Morphin Power Rangers. I is o role
thot he would ploy for three and a holf
seasons on felevision, two malion pictures.
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REGISTRATION VOLUNTEERING PROGRAMMING GUESTS

EXHIBITORS

Sakura-Con is pleased to offer one of the largest exhibit halls in the Pacific
Northwest. The Exhibitor’s Hall is located on site at the Washington State Trade and
Convention Center. Our Exhibitor’s hall features a variety of vendors, including:
merchants who will bring their best merchandise to you, cultural exhibitors who will
teach you more about the richness of Asian culture, Industry presenting guests and
the newest Anime has to offer. If you are interested in being an exhibitor please see

details below.

BECOME AN EXHIBITOR

If you are interested in becoming an exhibitor for Sakura-Con 2022, please contact
the Exhibit Holl Manager (scexhibitors@sakuracon.org ) with the following
information:

- Company/Contact Name
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[Objectivel Fawn & Fern Tavern is a dining establishment set in the theme of Dungeons & Dragons
that combines rustic, nature-inspired elements with a tavern-style culinary experience. The
concept design is centered around a touch of fantasy in brand identity to reflect the tavern’s
commitment to medieval food and a story-realm of dining experience. Through the use of
earthy tones, botanical illustrations, and elegant typography, the brand seeks to evoke a sense of
connection with nature allowing its rustic charm to bloom. The design needs to appeal to both
food enthusiasts, roleplayers, and storytellers alike. Attention to detail in the branding echoes

the care put into the tavern’s culinary creations and atmosphere.

[Approach] My approach is to design a brand that reflects both the medieval style and the rustic nature of
the dining experience offered at Fawn & Fern Tavern. The goal is to create a visual identity that
feels welcoming and comfortable, while also adhering to a Dungeons & Dragons style of eating.
I focused on creating a cohesive, visual experience that would put you in a new world, making
it memorable for customers to experience. Medieval events, like Bard’s Ballad or Cosplay days,
and a dedicated room for tabletop games, puts Fawn & Fern on top of the dining experience
field. The menu is extensive with creative drinks and foods that would be found in the realm of

a Dungeons & Dragons story.

Strategies for

[Project Details] [Course]

Strategies for Branding

Brandin

Thomas McNulty > ']:

[Project]

Fawn & Fern Tavern 3 e Ry o o
(g n strctor
Rustic ML T

Medieval ' - . - _I7

Organic =
Natural
Renaissance
Fantasy

Experience
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FAWN & FERN

RESTAURANT / BAR / TAVERN
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—. FawN & FERN
4 From the Forest

- a - FawN & FERN

RESTAURANT / BAR / TAVERN

N, + " 4
I-' ¥ Mains
u b5 1 -, . Dragon's Flight Burger
N $25

-

—— \l l. : Rogue's Chicken Sandwich
iy -, & b $22

» . - J ’ Mushroom & Leek Risotto

' , . $18

= Flh ™ 1 i Elvish Garden Pesto Pasta

- ¥ n ot rr""’" hd

'k § Y
. I Desserts

- Granny's Cauldron Apple Pie
312

Choconut Brownie Cake
$12

Forest Baked Fritters

$9

Gnomish Gearhoppers
$13

Sides

Roasted Cider Pear Platter

$12

Sword Coast Potato Medley
8

Gloomstalker Salad

s

Bard's Garlic Bread

Sweet Rolls
9

Wild Magic Cookies
$10




Events

- FawN & FERY

Feastob the fruilstef the forest
2B 2

g

Welcome traveler

Location

Fawn & Fern Tavern

ri Plik Edycja Widok Historia Zakiadki Okno Pomoc - 2 o) [@) Sob.09:49 Q =

What travelers are saying
a

Kerry T. Johnson

Planned a daycation with a few friends to go to the Fawn &
Fern and I felt like I was transported to a differen
‘The food there,incredible. Every dish had a story behind
odating. We played a
there as well and got
to meeta lotof nice people. W ly come back.
again, thanks for a g

Cosplay celebrations

Unleash your inner fantasy character at Fawn

& Fern's Fantasy Cosplay Day. Don your finest
medieval attire, elven gowns, or wizard robes for a
night of magical revelry amongst adventurers alike.
Guests can enjoy themed cocktails, participate in a
costume contest, and dance the night away. Those
who dress will even get a discount on drinks!

Join the culinary adventure

‘Come along on the journey to discover the backstory of Fawn & Fern Tavern.
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ARIANA DAVIES, BFA / PORTFOLIO / BLOOM PROJECT 05/ FAWN & FERN TAVERN [106]1 [107]




o
1=
=
=
o
4
a

ARIANA DAVIES, BFA / PORTFOLIO / BLOOM




[Objectivel BetterLife is a cleaning product brand with high strength in several areas. My objective
is to focus on creating sustainable, eco-friendly packaging for them and center it around
environmental stewardship. The packaging design is rooted in minimalist aesthetics,
using reusable materials and clean, simple graphics to highlight the brand’s dedication to
sustainability. The design has to balance functionality with a clear, ethical message, ensuring
that the packaging is both practical and visually appealing. The challenge is to make the eco-
conscious side bloom clearly, without overwhelming or dissuading the consumer, by creating a

reusable packaging with refillable concentrates to lessen waste.

[Approach] My approach is to design packaging that reflects BetterLife’s new core values of sustainability,
transparency, and functionality. By being reusable and offering cheaper concentrates to
mix into the batch yourself, the packaging aims to reduce environmental waste and be a
cheaper, more effective alternative in the cleaning field. I wanted to create packaging that was
sustainable and sturdy, but also resonates with consumers who value environmentally conscious
choices. The design’s clean typography and straightforward messaing to being using plant-
based ingredients helps to build trust and loyalty with their audience. This project reinforces

BetterLife's commitment to sustainability, helping the brand expand its market presence.

[Project Details] [Course]
Package Design 2

[Unstructor]
Hannah Coward

[Project]
Sustainable BetterLife

[Keywords)
Eco-Friendly
Sustainability
Minimalism
Functional
Transparency
Natural

Trustworthy
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betterlife

DISH SOAP

100% PLANT-BASED
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DRYER SHEETS

ALL NATURAL FABRIC SOFTENING

s
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use with children’s sleepwear or other garments labeled
as flame resistant, as they may reduce flame resistance.

should be kept out of reach of children and pets. Do not
In case of eye contact. flush with water.

NATURAL INGREDIENTS
6.4inx9in [16.3 cm x 22.8 cm) SHEETS

While betterlife dryer sheets are gentle on skin, they

betterlife
DRYER SHEETS

ALL NATURAL FABRIC SOFTENING.

Better Lfe provides a powerful cleaner that can be safe
around kids and pets, and gentle on the planet. Our

dryer sheets soften your stubborn threads, stomp out
stafic, and leaye your laundry smelling naturally fresh.

&2 Softens Clothes 121 Reduces Static NO synthefic fragrances
animal products
(&> Hyposlergeic & antBased alcohol
bleach
Directions dyes
1. Use one dryer sheet per load. chlorine
chloroform

2. Seperale along the center perforation, and place
both halves in the dryer on fop of wet clothes. phosphates

hthalate
3.Compost your shess affer use. or phihlales

Made In USA
vih select parts and ingrecients from around the werld

36000 © 29145

"‘; This box s recyclable.
Mods from 100% rcycld paper (mirimam 35%
berterfa.com possomaer comten
2345 Walksr Avs, NV, Grend R, MI

1-877-256-4767
©2023 BETTER UIFE Al ights reserved

T Se—
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[Objectivel The Disney CSR Report is a high-profile project that involves translating Disney’s corporate
social responsibility efforts into a visually engaging and informative report and design system.
Everything needs to reflect Disney’s commitment to environmental sustainability, diversity and
inclusion, and charitable giving while maintaining the family-friendly and magical brand image
that Disney is known for. Consistant shapes, bright color schemes, and clean typography allow
Disney’s corporate messaging to bloom, making complex data more digestible and accessible to
a broad audience. The objective is to communicate Disney’s values while engaging stakeholders,

shareholders, and the public audience.

[Approach] My approach is to create a CSR report that effectively showcases Disney’s dedication to making
the world a better place for environment and people. I wanted to bring the magic of Disney into
style with a bold color palette of blue, green, and yellow, adhering to all ages. By incorporating
elements of Disney's iconic imagery and a style centered around edges and squares, the CSR
report can be translated seemlessly through various deliverables. Brochures, scorecards,
websites, postcards, calenders, stationary sets, and posters are what I've chosen to represent this
new system, showing the ability of adaptation. The final report will help strengthen Disney’s

reputation for caring about its communities and the environment.

[Project Details] [Course]
Visual Systems 2

[Unstructor]

Hunter Wimmer

[Project]
Disney CSR Report

[Keywords)
Sustainable
Family-Friendly
Innovation
Systematic
Ethical

Magical

Strategic
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Message From Our CEO

At The Walt Disney Company, we are more
than just an entertainment conglomerate.
We are storytellers, dream builders, and,
most importantly, we are stewards of the
magic that has touched hearts and inspired
generations. We have a unique responsi-
bility to not only entertain and inform, but
also to inspire and uplift the community.

Our mission, as we have reiterated over
the years, is clear: to entertain, inform, and
inspire people around the globe through
the power of unparalleled storytelling. We
strive to reflect the iconic brands, creative
minds, and innovative technologies that
make ours the world’s premier entertain-
ment company. We know that storytelling
is in our DNA; it's what drives us every
day. Yet, the essence of Disney’s story
isn’t justin the tales we spin, but in the
impact we have on the world around us.

For almost a century, we have built our
legacy on the foundations of storytelling,
and today, this legacy is intertwined with
our dedication to making the world a
better place for individuals, families, and
communities. As we navigate the complex-
ities of our industry, we remain steadfast
in our commitiment to be a force for good.

Our commitment isn’t just internal; it
extends to our communities. More than
$140 million of our charitable giving was
directed to programs serving underrepre-
sented communities. This investment is
a testament to our belief that we are not
just a company within a community; we
are an integral part of that community.

1 invite you to explore this report not as an
assesment of our past, but as a roadmap
for our future. We have a responsi-

bility, and we have an opportunity to
leave a positive impact on the world.

Sincerely,

st A Jpa\,.

Robert Allen lger
05
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We are committed to
helping our planet

We are committed to
celebrating inclusivity
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JULIA AARON ‘aa

A Director & Coppuaier The @ALT ISNEY Company
CSR REPORT

Website Phone #

woww.disneycsr.com 1402) 939 - 2273

Address Email

500 5 Buena Vista St Burbank, Ca  julla.aaron@disney.com

Dear Guests,
&
The@M‘ralsﬂE Company 4 ] i o ; s
(g s At Disney, we prioritize fostering a culture of curiosity, collaboration, and creativity,
Walt Disney Company encouraging all individuals to contribute their unique perspectives. Our commitment to
gmﬁ'g:;fsngfﬁm Street
urt

inclusivity is reflected in the creation of over 100 voluntary, employee-led Business
Employee Resource Groups that unite individuals based on shared identities and

interests. These groups cultivate a sense of belonging and enhanced visibility.

Through networking, outreach programs, mentoring initiatives, and skill development
opportunities, employees have the platform to build leadership capabilities and advance
their careers. We proudly celebrate affinity menths and cultural moments, amplifying the
voices and stories of employees, talent, producers, fans, and families worldwide.

Sincerely,

Hodeiz s

Y X
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[Objectivel Pratt & Lambert is a premium paint company focused on using higher quality ingredients to
ensure a fine paint job. The "Chroma" series by Pratt & Lambert reimagines paint packaging
with a focus on sustainability, aiming to help the brand bloom into becoming a leader in
eco-friendly home improvement solutions in addition to its achievements. This project seeks

to create an alternate line of interior and exterior paints that not only meet high-end market

standards, but also prioritizes environmentally responsible packaging. The objective is to appeal

to eco-conscious consumers who appreciate quality while reducing waste, designing to support

the user experience while promoting sustainability.

[Approach] My approach finds the balance between elegance and eco-friendliness, utilizing premium
materials that are still sustainable and visually appealing. The packaging is designed with
recyclability in mind, featuring minimalist labeling and a muted color palette to convey
refinement. The paint containers incorporate modern shape and materials, such as cardboard
or biodegradable composites, to reduce environmental impact. Other deliverables, like
paintbrushes, paint cards, and sample kits, use similar sustainable materials to emphasize the
same ideals. Unified through consistent typography, soft tones, and understated luxury, it sets

"Chroma" as the new paint standard of the world.

[Project Details] [Course]
Package Design 2

[Unstructor]
Thomas McNulty

[Project]
Pratt & Lambert Chroma

[Keywords)
Eco-friendly
Functional
Sustainable
Elegant
Minimalist
Refined
Sleek
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CHROMA

BY PRATT & LAMBERT
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CHROMA

BY PRATT & LAMBERT
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INTERIOR LATEX
HOW TO USE WALL PAINT POWDERED MIX
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[Objectivel

WildBeats is an outdoor music festival that takes the basis of nature and combines it with rave

culture, blooming an immersive experience outdoors. The objective is to create a brand that

reflects this fusion of organic, earthy elements with bold, vibrant visuals to encompass the

freedom and excitement of people. It needs to be sustainable and friendly to the environment,

while still providing an elevated experience for performances or activities. The branding also

needs to appeal to a wide range of festival-goers, from those interested in music to nature lovers.

The colorful, bright-light experience of the festival is central to the design, which aims to bridge

the connection to nature into the rave world.

[Approach]

My approach is to craft a visual identity for WildBeats that fully captures the combination

of nature and rave culture, while adhering to environmental sustainability. I created a bold

wordmark and logomark to be memorable in short and long forms. By pushing bold, energetic

visuals with earthy and animalistic textures, I centered my design around three abstract sets of

imagery that evoke a sense of curiosity and style. For deliverables, I made phone cases, posters,

lanyards, vinyls, and an app for WildBeats attendees to purchase tickets and view bands. This

branding reinforces the festival’s identity as a place for freedom, creativity, and environmental

awareness in an unforgettable, outdoor experience.

[Project Details]

[Course]

Visual Systems

[Unstructor]
Troy Alders

[Project]
WildBeats Music Festival

[Keywords)
Environmental
Multicolored
Freedom
Immersion
Expression
Unforgettable

Nature
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[Objectivel

Tiffany & Co is a luxury jewelry company known for their classic blue box and high-quality
diamonds. The objective is to create a skincare line that combines their current style of
branding with the beauty department. The packaging design needs to reflect Tiffany’s signature
sophistication and color, using their iconic blue, alongside clean, minimal design elements. The
challenge is to create a packaging system that feels like an extension of the Tiffany & Co brand,
ensuring consistency across all products so it can be seemlessly added to their website and onto
shelving in skincare aisles. It must feel both timeless and current, paving the way for Tiffany &

Co to bloom in the skincare market.

[Approachl]

My approach to the Tiffany & Co skincare packaging is to keep the position as a high-end
name and apply it into the skincare market, appealing to both loyal Tiffany customers and new

1»

audiences. I created the series name “Blué” which follows the distinct style of the company,
keeping it simple and luxurious. By incorporating high-quality materials and ingredients for the
best results of skincare, this series exudes sophistication and a timeless addition that aligns with
Tiffany & Co’s iconic image. I wanted it to stand out even more by adding a limited-edition
product for hand cream and revitalizing balm, drawing additional attention to the set. The

result is an established Tiffany & Co skincare series, “Blué”, as a trusted name in beauty.

[Project Details]

[Conrse]
Package Design 2

[Instructor]
Hannah Coward

[Project]
Tiffany & Co Skincare

[Keywords]
Luxury
Sophistication
Minimalism
Signature
Innovative
High-end

Refinement
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[ J
[Family] Mom, Dad, Grandma, Grandpa. Thank you for always being there. Your support and love p ( E C 1 a a I I S

makes me the person I am today, unafraid to stand out and try new things.

[ ]
[Friend] Thank you Chris, we see the world through story, emotions, and imagery. Two dreamers in a | O I I I s ; a I I I 1 S ;

beautiful world. I'll always be with you.

[Instructors] Thank you Mary Scott, Thomas McNulty, Troy Alders, Hannah Coward, Laurie Makela,

and Friends
Thank you /
for your Support

better designer, hard worker, and time manager.

and Patience to
Bloom as a Designer
"Remember who
you were before the
world told you who
you should be.’
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[Contact]

Email/ arianadaviesdesign@gmail.com
Website/ arianadavies.com

Social/ ArianaDavies
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Academy of Art University
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